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HAOYING 5k i &
CHANG

A designer discovers the invisible connec-
tion, the logic behind and transforms those
into solutions and intuitive and attractive

experiences.

PRATT INSTITUTE

Department of Digital Arts, Brooklyn,
New York, Sep 2008 - May 2011

MFA, Digital Art & Interactive Media
B2 B RAEE T

B —URETED » BAORKHBRENE
D BRIBERELE > WisHB(CME
RAREEBRI AR HRVESE

DA-YEH UNIVERSITY

Department of Visual Communication
Design, Taiwan, Sep 2002 - May 2006

BFA, Visual Communication Design
REBHEERTEL

Tag, Digital Team Lead
Mar 2018 - Present | Shanghai, China

Tag, Front-End Developer / Interactive designer
Feb 2015 - March 2018 | New York, New York

CMYK+WHITE, Front-End Developer / Interactive designer
Jul 2011 - Jan 2015 | New York, New York

Doublespace Advertising Agency, Interactive Designer
Jul 2010 - Mar 2011 | New York, New York

Optoma Corporation, Graphic / Web Designer
Oct 2006 - Oct 2007 | New Taipei City, Taiwan
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PINKO SS19

CAMPAIGN VIDEO 15S

PINKOE @ K fEEFN2019M L RFSHEER R
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PINKO
iRBYSS I, F BRI

EBEEXK: Client Requests

REIEPINKOIDNAEL & k8 A {6 T Z 2201970 & 51157 5 27 Capture the Pinko brand DNA in a 15s video featuring celebrity brand
ambassador Zi Wen Wang.

BIEES : Creative Output

A=A M 7438 HEABEE G TT= > BES Ike the duality of light and shadow, the visual elements have change
BEEERTOEEY  FAEREARSELMRETE  HES  Like the duality of light and shadow, the visual el have changed
P AE T P BN A IR S P 2 e o from pure whiteness and simplicity to dark and dazzling visual elements,

corresponding to the dynamic personality of the brand ambassador and
the variability of the brand.

FERSE :
BEHE > REBREE  REZXR > 28> RIEHREBREEREHES Roles
FERE B AR S B B B S 30 S o Responsible for the concept, visual style, proposal presentation, story-

boarding, set visual guidance, and quality control on post-production, to
ensure that the visual style fits the film editing and concept.


https://noisemaintainer.com/project/pinko-19-f-w-campaign-promo-video/

PINKO SS19

CAMPAIGN
GUIDELINE Jepe of Campaign

FETIMULATIRG FUFLIFTIRG

EFHS
PNKOHEZEREFSEAEETENESEERNERNS > FLtE
RIFME—NM S EFERE -

PINKO

BIEEW :
SPRIMG/SUMMER 2019
B APINKORIE T —EIR S  REEMARIEBE  REX CAMPAIGN GUIDELINE Tone
gkgﬁqv__tgu 2019 E%EE1§7E@JE"J$E%1§}EH E{Jﬁﬁﬁwg ° Pinko iz an Italian brand with a unigque historny that

attracts fashion lovers from areund the Blobe.

TEEE When you write for this campaign keep in mind
= the type of woman that Pinko represents:

MEFEBURUSEZANFTREG - BRmEEFSESHRKELR
SINMMELNEREEAZRIIRE  CEmkERE > AIRER
ENEFPASERRERMRERE  E—DIBMAIIRE -

rong willed, well traveled, free spirited

m that doean't want to be labeled or put

1. She iz multifaceted with many aspects to
i ahe expresses thegse sides through

B titude and fashion.

Moodboard

Client Requests

Working with various agencies to produce content for their online
channels in China, Pinko had issues with maintaining brand consis-
tency.

not sexy, not fun, not intelligent, not
g edge, not original - she s all of the abowe.

this personality to Life by writing In the first

1 and expressing these values through her
day experiances,

Creative Output

We created a set of guidelines for them to supply to all their partners

which covered everything from campaign tone of voice to font usage

for their S/S 2019 campaign.

Roles

Respond to coordinate the key visual and provide references and text
specifications to align all outputs created by all parties participating
in this season's promotion. Help brand monitor visual presentation in
different channels and increase the series popularity.
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EF®XK:
EEmhEAREREREMME2018KEZ AT - RIF
= R EERREHS EEEERKIEINE B AR
SREHEAR

EISES :

72 R A A (EE F X E MR e F LIRTE
BEBAREFERENEEERRBARNGR -
EESRBENKA » BEEBHE1200 BRI
1 IN60%E /5 /A MR AIEHE A -

FERE:

SEREWE > Dl EEKREERENR > HS
B#)EREt > IR EREIRF ) POP-UP/EEEE
EESEARBER -

Client Requests

Capture the Pinko brand DNA in a 15s video featuring brand ambassa-
dor Zi Wen Wang and WeChat Moments H5 Ad to increase followers of
the official public account.

Creative Output

PINKO ambassador Wang Ziwen is the magician to take you through
the journey. The storytelling mixes with videos and visuals. The
interactive process allows users to have different experience results
based on their choices. The Ad has earned 12 million impressions and
increased Wechat account followers by 60% in 11 days.

Roles

Responsible for the Ad concept, storyboard, visual direction, H5
interaction design, and development, conducting the post-produc-
tion, POP-UP store display. Monitor and improve the overall presenta-
tion of the advertising content.




HTMLEESHE=

13

—

MERREHSESRIGREET R BERIGRRBES » TENSE -

Align Wechat Moment H5 Ad environment and video scene visually for better storytelling.




MERARBHTMLEEIES 11KR In 11 days,

12,2650,39+ BRI E 12,2650,39+ Impressions,
259,382 FH¥EE 259,382 clicks
12, 151 BB HEE (32/1060%) 12,521 new followers (60% Increased)

BEB—TRAMA b KRR (RS2SR
EERTFEER SRONEE

IR E L) Z IR

BE—M]
SBRTFOZE

iR e

BEES A/ Ad Walkthrough Footage — https://noisemaintainer.com/project/pinko-18-f-w-wechat-moment-h5-ad/
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CONCEPT
AL+ — B SRS

BEERK :
PINKOR IR B HATI BRI MBI RS - MES LIS SRS ROAMAEEREE -
RO+ — RS A RBETREML - BERHE+ EERMKR - 8
RISMLE -

RIZED :
AR 5520208 +—E£/E “HEIR > F|IBFEE" > IEmEDNAZ ZEASREHEHFE D)

HPINKOBFRYE TR RRE ER BRI -

FERE .

B2 RERRBEEBRRT  THABAELETYREEURREIER - BIEPINKOK
FEBSNAERE > TEERmEERR "8 28T E » ARZHREPEEL
PINKORYIEISRE -

Client Requests

PINKO is a high-end fashion apparel brand from ltaly. It conveys women's unrestricted
style and attitude towards life. It stood out in the Tmall Double 11 co-branded Cathead
poster competition and obtained the resources of the selected brand on Tmall Double
Eleven for Increasing brand exposure.

Creative Output

With the slogan of Tmall's 2020 Double 11: Stand up with you, enjoy life, We use PINKO's
distinctive fashion style and fearless life attitude as inspiration and create a key visual
with brand DNA.

Roles
| am responsible for the concept, visual style, and installation design, completing all
online and offline material. Ensure the campaign promotion delivers PINKO's positive
attitude towards life, the campaign key message "love", and highlighting PINKO's unique
brand value.
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In addition to the Tmall co-branded brand selected in more than 100 brand competitions, PINKO also got chosen as one of
the ten brands of Tmall co-branded subway installations. In Shanghai and Shenzhen subway stations, we designed a lightbox

installation. The 3D-printed gold-plated chain outlines the appearance of the Tmall cat's head and reveals the most iconic
Love Bag style and material of the PINKO brand.
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SIMPLE TAIWAN
MR RIREEFT 15sIR LERE

150

HERBERILEBELH Click to view the video

BEEK :
IRE RIS S TS B R L RIRE B 15 R 1

EISEY :
FREIKRE DEMUAREHIEERNE - S mER
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FERS :
ThAREBHESE > EmZER > REEM > §ERE - K
REBEXSETAR

Client Requests
15s promotion video of Taiwanese market-oriented online
moisturizing products with global assets.

Creative Output

The 15s video included global assets and a newly added product

introduction. It integrates the brand image and specializesin

product features and efficacy descriptions for consumers in the

Taiwan market.

Roles
| am responsible for the idea and storyboard, presentation,
visual elements, animation guidance, and work with the
post-production team to complete the film.
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https://noisemaintainer.com/project/simple-taiwan-hydrating-combo-video/
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BEEER

BT HESEAREHISHE0sEH - BRI
RBNERRE  MEFNERSE > 55 > INRE
RE%E -

RISEW :

EmMRERRREEAINZT  IBFHEREE
TREERFRRS 2 MEWBIBFHERING > B

EEHJ’)& » ERME - WRAMBERFYHLE > EEER

ALFIE -

FTERE :

BEFRABTERAS  EEEERSEEREE > PPM
BB EXEE > IRERIBETARETR - BEM
BE o By DRRERREERAEISVETESE

= RIKFTBLEE 20s

Client Requests

The 15s promotion video is for the new products in the Chinese market. Besides existing clips, the client requires
shooting new clips such as new product features, ingredients, effects, and environmentally friendly packaging to

deliver the concept and message.

Creative Output

Because the product bottle used environment-friendly material, the bottle's appearance is light gray. The 15s

video showcases a new material bottle, and the product itself is pure as how it was. We have the product present-

ed with frosted glass, showing the effect and purity, and comparing it with other brands to convey the message.

Roles

Responsible for the idea, storyboard, visual style, and composition, PPM and the video production team, and
qguiding the post-editing to complete the final video. Ensure the product features, ingredients, efficacy, and
environmentally friendly packaging are delivered within 15 seconds video.

SIMPLE CHINA
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Simple 4%
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https://noisemaintainer.com/project/simple-china-new-pack-launch-video/

KNOPPER

m

Knoppers 8 R¢

T 1% i

EF®XK:
Knoppers fE HEIRFABNEFEEE) - FEHBERFESE Knoppers FI)
RHUNEE > ZERNEHZERREEN  EEREERENTREE -

RISEW :
HETMER R KRPAEARRIBIREBEET > KnoppersZ2RHEHER
A DUEEIRAVEEE » WRAAFEIXEE S » BREIHEEREABHE -

FERE :

WEERE > REBRE - ERERDADERRGAthE R EIEEEER - 1515
HRTAERER SRS ) CRAHEERESEITMAER > BRmETER
BRESRIERINL -

Client Requests

Develop a digital campaign for Knoppers in China that communicates its
brand positioning as a delicious and light pick-me-up snack. Make it their
preferred choice for a nutritious wholesome snack and educate consumers
about what Knoppers can offer.

Creative Output

Create two videos that illustrate different occasions that Knoppers can
boost your energy. Also, integrate the china culture to make consumers feel
related.

Roles

Create the storyline, visual style, storyboard presentation, and PPM to local
clients and HQ. | also work with the video production team, monitor the
shooting and voice-over recording. Guided the post-editing to complete the
final videos. Ensure the brand image and message are delivered.
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on v, ﬁ g P l A N O 3&$ﬁ@ MBMMER/N\ZZ > RERFEREISE D ZZEKnoppers ° StO ryll ne The little girl is practicing the piano. They shared Knoppers during the
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https://noisemaintainer.com/project/knoppers-china-promotion-videos/
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FACEBOOK

Facebook® & 55038

EERK :
Facebook S —EMREE AL SRIIRIEME - BEREN
B R IR SR IR RS E AR BT -

BISES :

725 DAFacebook G hEiE 1 » SEENAR AR/ VNG B G hE At FI BY G hE
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Client Requests

Facebook hosts an award event every year to announce
the Top 50 Chinese brands doing business abroad. They
came to us to create the introductory video for the event
as well as to design the landing page.

Creative Output

The goal of the video was to inspire Chinese businesses,
big and small, to spread their brand stories abroad and to
position the Facebook Top 50 Award as one to strive for.
Also, design the landing pages that announced the event,
previous year's winners, brand stories, and material to be
part of the top 50 Chinese brands.

Roles

Take charge of the overall visual style, the concept of the
introductory video, storyboard guidance, website design,
ensuring that the video and website design are consistent
with the brand. It is the second year of working with Face-
book to produce the materials needed for the ceremony.
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CIGNA ELITE CALCULATOR

o A

- Up to HK$38.8M annual limit
- Cashless hospitalization arrangement - Hong Kong & Overseas

- Free annual health check-ups
BIEEW :

RREMENRE > N LEREERS|ESBEREREES
les 1E1E
CnuP e BENHFER  EEEENEE -

FTERS

Save ty
a E PR o I E P EILE ISR - EINEEEFE(LE -

SEEERTEBCEREERRAS - ABENE > EEREAME - A
il o FREEEAEI - EMS30EMimpressionE25EMZHER R » HEAELL
CIGNA ELITE CALCULATOR

choose which

8 - g tos HEKES3 8. 8M anriual limat .
products are best for SAVE NOW - Cashless hospitalization arrangement Client Requests
you and [Hong Kong & Overseas)

Assist potential customers to quickly understand the content and
- Frag annual haalth check-ups ) . . .
- differences of the solution when browsing the website, and to generate
- e the price between the valuation and payment method in real-time, we
Individual . . L .
come up with a simple and easy-to-use estimating website app that can
LHiF

= Ciana S {y be used to achieve the goal.
- -1gna. ()
© INE Cigad. Al rights rotirnil. View Toemed And Conditknm Creative Output
Simplify the traditional insurance evaluation process, and add a virtual

guide to guide the steps to ensure that users get a more suitable plan,
E accurate and affordable prices.

Lorem ipsum dolor sit amet,

consectetur adipisicing elit,
sed do eiusmod tempor Roles
incididunt. Responsible for interactive design and optimization of user experience

and content, visual style, leading development, testing, debugging, and
release. The calculator has received an impression of 3.3 million and

SAVE NOW > 250,000 clickthroughs. We also reduce the bounce rate, extend the
average time on the website significantly to increase the conversion
rate of potential customers.
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HONGKONG




Let’s get you covered!
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BIEs {4 ERVAR £ T B ] AR RS AR S RO D BRIE
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TBELEEE)
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BIELERIRESENSEE > B LN E -
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EIRSER > HREREESROEERNGE  IE
TR GERERIFMIEREERE

£ L 4RPUME A3ZERIS30F BRI R, 26BAIEHEE
R NIBREELR  ERRRARBEN -

The online tool with real-time calculation can solve the steps of
filling in information and time gap. It also contacts customer
service for more details and purchases. The calculator structure
and assistance were designed based on the necessary factors and
variables of insurance estimation and behavior of potential cus-
tomers and the plan selected by the most people.

After three clicks, select the number of people in the insurance
combination, age, smoking, or not, the calculator shows the most
suitable and affordable quote. Customers can change the options
to instantly get the difference in price, showing the comparison of
the monthly payment and annual payment.

We optimize steps, interface, visualize complex content and
calculate the price in real-time. The virtual guide Ella supports the
entire experience to ensure that customers get the most suitable
and accurate estimate and leads to dedicated customer service.

The Impression reached 3.3 million within four months of launch,
with a click-through rate of 250,000, which greatly reduced the
bounce rate and extend the session duration.
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Client Requests
Upgrade the user experience of the three Abbott Australia brand websites and provide
more interactive features for engagement.

Creative Output

Based on the product information usage of the website, we optimize the user experience.
Starting from designing and developing interactive experiences suitable for the three
brand websites, adding user feedback, providing e-newsletter services, relevant recipes,
enriching product details pages, and guiding brands to interact with consumers.

Roles

Analyze current user behavior and pain points with the client, be responsible for experi-
ence upgrade planning, wireframe implementation, Invision interactive prototypes, visual
materials, and interface design, and improve user experience and enhance brands and
consumer interaction. Provide Sketch and Zepllin for website development.

) Abbott
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Pediasure Health Shake Testimonials

See what our happy customers are saying about PediaSure!
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Pediasure Health
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See what our happy
customers are saying

about PediaSure! | JOINUS
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R FIRERAPEMRAS BRI R E MR Providing user-generated content on brand websites is an effective way ——

TAMEE - BRIMRA DRIV E > A[{EER - IEF4R to get attention and build credit for the product. The current version _ |
only extracts text, which is low credibility. The upgraded design adopts ——

a card layout, similar to the common forms of social posts and dialog
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Current Page

Although the original page provided the recipe, the layout and the pictures
didn't catch people's attention. The page lacks content and occupies a long
By space. It fails to attract customers to read and leave the page. It didn't help get
consumers to know the product better.
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Use pictures of the finished dish to catch the consumer's attention.
Besides the full recipe, a video of the production process is at the top
of the page. Customers can understand the process and steps instant-
ly. On the side, recommend other recipes for customers to lead more
Sy interaction and understanding on the product.
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Client Requests 3 3 3 3
Abb.ott Elveais gging to upgrade the current bgttle label design. In addi.tion to thfa label _'_-:'_*i”'_""-"-:"':' o 1“_ -y =) e nn | BAE. w00 e e
design, the graphic and symbol need to be easily extended to other designs for different — e e, 3 P

mediums and channels.

Creative Output
Parents want their children to get the best. The upgraded Eleva is the best formula

inside out. Formula additions created the best outcome of nutrition for children.
Results enhancement on aspects of growth: Perception (RRR), Mental acuity(DHA), and '

Our Approach

Self Protection (GOS). High-tech + Nutrition = Eleva Innovation.

NUTRITION

| am in charge of the creative concept, design, and visual style, the proposal, and

presented to the global and local client marketing team. It got into the second round B +" Fi
and the focus group test. mm =] EE eva
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WE ARE THE CHARISMATIC STAR MAKER
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WE ARE THE
CHARISMATIC STAR MAKER

MAX FACTOR

Client Requests
Maxfactor is relaunching its signature compact with a brand new package. Based on the brand image and product
story to make a promotion box. Collaborate with KOL to do live stream unboxing.

Creative Output

Maxfactor is the founding brand of compact with a long history. With the theme of time: past, present, and future. It
combined brand history and product stories. It uses a film camera to record the present. After developing the film,
watch the souvenir on the lightbox, and spend the future with Maxfactor.

Roles

My role is for concept, propsoal, visual design, packaging structure, materials and communication with vendor to
complete the final product. Time is the mainstay to enrich and bring out the brand story, highlighting the brand image
and product new packaging.
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THE MAKE.LP OF MAKE-UP ARTISTS

.l-l-lmli!lll b

iy RERIL
- 5 A

-0y REREA

e PARBE LS REEIEE
D Ere FOETRLERE T
e BEEILY

f’“‘n
-'nlt+







THANKYOU

haoyingchang@gmail.com +86 15618397142 noisemaintainer.com linkedin.com/in/haoyingchang



